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Hello Beautiful! 

I’m Krista Smith. I help women build personal brands 
that are magnetic, create services that sell, and code 
happiness right into your business model. 

I help my clients do this by building websites and 
providing coaching via my personal business brand  
building process, BrandAlign. 

I LOVE that you’re ready to learn about opt-ins and 
how they can support your business. 

Please take your time in working through this guide. My 
hope is that you activate your own awesome and use this 
guide to ignite your creativity and create something that 
your own audience is craving. 

You’ve SO #gotthis. 

Big love, 

Krista 
MEET KRISTA



Welcome to THE ULTIMATE GUIDE TO CREATING THE FREE OPT IN 

THAT YOUR CLIENTS CRAVE. In this module, we’re going to be exploring what 

exactly is an opt-in, the purpose behind offering a free opt-in gift, and how utilizing a 

powerful opt-in can attract more of the ideal clients and customers you love to work with. 

Are you ready? Let’s get started! 

WHAT IS AN OPT-IN ANYWAY? 

If you own an online business, chances are you’ve invested in a beautiful brand & 

website to attract clients and customers to you bees-to-honey style. One valuable 

way to attract more of your ideal clients and customers to you is to build an 

audience. A loyal following who truly want to hear what you have to say in a 

purposeful and natural way. In today’s online landscape, one of the best ways to 

accomplish this is to use a newsletter service and create a free opt-in that you can 

offer in exchange for someone’s contact details. Your audience gets something that 

will help them (your free opt-in) and in exchange, you have been given the special 

privilege of their name and email address. 

WHAT IS THE PURPOSE OF AN OPT-IN? 

By offering up a generous free gift in exchange for contact details (name & email) 

you are: 

• positioning yourself as the expert who can help them 
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• giving your audience something that will help them solve a problem 

• giving your readers an insight into what kind of information & resources they 

can look forward to receiving from you in the future 

• providing insight into how you can best help them succeed 

• building a captive audience for your future content and offers 

What you get in return is a list of subscribers who are truly interested in what you 

have to offer. It’s a list full of possibilities. Offered free of charge and chalk full of 

love and goodness. By connecting with your audience and offering them a free gift 

for signing up to your newsletter list, you’re creating that first point of contact with 

a group of loyal followers. They’ve committed to allowing you into their inbox. 

That’s scared space these days, in my opinion. What you do with their email 

addresses will help shape your business for years to come. This is your platform, 

beautiful. The place from which you get to launch all your ideas & dreams. It goes 

without saying that you need to treat this newsletter list with respect and love. 

Nurture it. Love it. 

The traditional kind of opt-in many of us are accustomed to seeing are e-books or 

discount codes. Some other opt-in ideas that may be the answer your audience is 

looking can include a:  

• Workbook 

• Video tutorial 

• Quiz 

• Desktop and screen wallpaper 

• Calendar 

• Checklist 

• Exclusive discount 
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• Day planner 

• Audio download 

• Webinar replay 

• And many, many others 

BEST PRACTICES: 

I’ve provided you with my own personal theory behind building a newsletter list 

and encouraging sign ups with a generous and appropriate free opt-in gift.  

I’d love to share with you the best practices I also follow and that have informed 

my own framework for developing new content for opt-ins: 

1. What can you offer that is educational in nature to your audience? --  

What can you teach your audience that is so clearly evident to you, that you may do 

without thinking, or just comes naturally to you that could help your audience? 

What information can you teach that may help them overcome the particular pain 

point or frustration your reader may have before finding you and your solution to 

this problem? Bottom line…what does your reader really want you to show them? 

Think of it like this: how can you highlight the unique qualities your clients/

customers/colleagues admire in you by sharing what's authentically your field of 

expertise? 

 Example — a web designer might create a video tutorial showing her audience how to DIY a 

branded email address through their web hosts cpanel AND show them how to bring it into their gmail 

account so they can send and receive from there.  

2. What can you develop that has a natural marketing synergy to a 

current or very-near-future offer you have for your audience?  

This is a way to grow your list, and by default your business, by increasing your 

reach. It's important your new opt-in is used as an opportunity to illustrate the 

value you could bring to them should they become a member of your online 
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community reach (via your newsletter) or take it to the next level by purchasing 

from you.  

 Example health coach may do new 3 day smoothie detox as a free offer in anticipation of a full 

three month “reclaim your health program” launching very soon. 

3. How can you be generous? 

If your opt-in solves a problem that your audience has, they absolutely are more apt 

to allow you entrance to their sacred inbox. This is an opportunity to illustrate your 

true value which can create a sense of trust and respect. I’ve said it before and I’ll 

say it again —  inboxes are sacred space these days. If someone wants to hear from 

you, it's because what you are talking about is resonating with them or is interesting 

to them, often in a big way. Give them a gift that they’ll remember and in return, 

they’ll invite you into their world. This is your chance to make a kick ass first 

impression. Knock it out of the park and they’ll tell all their friends!  

4. Ensure your opt-in is a genuine reflection of your brand experience.  

You can do this by: 

• Ensuring your brand aesthetic is cohesive by using your brand colors, fonts, and 
signature flourishes 

• Including images that create a stronger visual connection (invest in your own or 
use high quality stock images from online stores Stocksy or Creative Market) 

• Don't be afraid of white space 

• Use the forward as a place to introduce yourself with brevity (and include your 
latest headshot here....not the one with someone cropped out or the one when 
you're holding a glass of wine!) 

• Use the last page as an opportunity to invite your reader to connect with you 
socially as well as more formally 

• Consider hiring a copy writer to massage your words to make the greatest impact  
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Here are four of my favourite newsletters — if you’re not 

already signed up, take a minute and do it. Notice what 

you like and what you don’t.  

My invitation for you is to sign up for the ones that speak to you. Consider this 
valuable market research into creating your own newsletter and opt-in (hint — 
your ideal clients/customers will have the same preferences as you when it comes to 
connection!) While you’re going through the subscription process, take note of 
what you love (& hate), how they personalize the process, and how you might like 
to adapt any of the processes to create your own opt-in. 

Danielle LaPorte — in return for your email, she delivers her daily truth bombs to 
in your inbox. Seriously inspiring. This also goes to show you that you don’t need a 
free opt-in gift to build your audience. This route means that you have a vault of 
inspiring content that you can drip out daily — Ms. LaPorte has been curating 
these truth bombs for years. And she knows her audience well — they LOVE 
them! 

The Voice Bureau - in return for your email, Abby and her team give you a free self 
assessment that identify your brand’s voice values. It’s a neat way to lean into your 
online tone in a way that will definitely help you feel more genuine. 

Tara Gentile - in return for your email, Tara’s current offer is a Quiet Power 
Strategy™’s Revenue Planning Guide so that you can up your sales game to 
generate more revenue out of every offer you make. 

Web Designer Beauty School - in return for your email, Katy and I give you a free 
“Website Kickstarter” mini-course and teach you how to launch a website in a 
matter of hours! 

You did it! Module 1 is complete. Up next: Module 2 where you get to use a 
worksheet in helping you flush out a brilliant topic and working title for your 
new opt-in! 
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DEVELOPMENT OF YOUR WORKING TITLE AND TOPIC 

In module 2, we’re going to take some time and begin to identify an area of interest 

or topic that you can offer your audience. We’re looking for an idea that solves a 

problem they currently have and one that you may have the secret answer to! 

TO DOWNLOAD A PRINT READY COPY OF THIS MODULE, CLICK 

HERE. 

Best Practices to keep in mind as you work through this worksheet:  

• Does it offer your solution to a problem your ideal clients have? 
• Is there a marketing opportunity in offering this content as a primer for a paid 

offer you currently have (or will have soon)? OR does it shine a light on a paid 
offer I currently have (or will have soon?) 

• How can I be generous in my offer? 
• What ideas do you have so that the final offer you develop is in complete brand 

alignment with your online presence? 

Take some time and work through the following sentence starters that aim to help 
you distill a possible offer for your opt-in gift: 

I know my target audience really struggles with… 

What would make life easier for my target audience is… 
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Five things that (may) seem really easy for me but can be daunting for my audience 
are: 

If I close my eyes and imagine myself on a stage one year in the future with an 
audience hanging on my every word, I know I'm talking about… 

I feel called, possibly on a soul level, to teach my audience how to… 

I know I can make a difference if I articulate how to… 

A free serving of my premium service could be…. 
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I can highlight my (insert your premium signature service here) by helping my 
audience...  

I could help my client be more prepared for working with me by… 

If I could wave a magic wand and have my clients be perfectly ready to hire me, 
they'd need to… 

If you STILL don't have your idea yet...here are a list of ten more 
specific ideas: 

What questions do you find yourself repeatedly answering in early convos with 
your clients/customers? How could you create a 3 or 5 part series in helping your 
audience get the answers to their questions before you talk for the first time? 
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What are the top 5 things your clients/customers need to know before they work 
with you? 

What's your secret to helping your clients/customers overcome their biggest 
challenge in ten easy steps? 

What are the ten hottest trends in your industry right now? 

Ultimate guide to … 

What I know for sure (a la Oprah) a list of the biggest lessons you've learned as an 
expert in your field.  

Resources list - your go to things that make your business/life better 
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Your carefully curated list of who to follow - where and why they need become a 
part of your audience's network 

SAQ - a list of the top 10 things clients or customers SHOULD ask before hiring 
someone in your industry  

Video tutorial series - getting in the heads of your ideal clients, what do they really 
want to learn that seems SO easy and novice to you? What can you do in your 
sleep? These are the things that seem almost Herculean to your audience! 

When you’re ready, take a deep breath and write down your working title 
and idea.  

__________________________________________________________________ 

Your audience is waiting for you! 

My hope is that I’ve inspired an idea (or two OR three!) that you can begin to 
develop as a generous gift for your audience. I’ll be back tomorrow with my own 
personal process and powerful strategy for mapping out your idea and developing 
the content into an opt-in you’ll be proud of !  

In module 3, I’m going to be sharing my own personal process for mapping out 

your idea and developing the content that will be the foundation of your fabulous 

new free opt-in. 
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Before I embraced entrepreneurship, I was a teacher. One of the tools I used a lot 

when I was teaching writing to my students was the graphic organizer. Graphic 

organizers actually help the user structure their thinking so as to ensure that what 

they are creating makes sense. They are a fantastic way of mapping out your 

thoughts so that you can build out your content visually and meet your goals. In 

fact, I used the same graphic organizer I’m showing you today when creating the 

content for this opt-in! There a ton out there. Pinterest has some great ones!  

Click on the image below to watch a video I’ve made just for you showing you 

how I created this very opt-in with graphic organizers. 

Here are the graphic organizers I mentioned in the video. 

Simply click on each image to be taken to a page where you can download them. 
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http://activateherawesome.com/wp-content/uploads/2016/01/Activate-Her-Awesome-graphic-organizer-2.pdf
http://activateherawesome.com/wp-content/uploads/2016/01/Activate-Her-Awesome-graphic-organizer-1.pdf
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In module 4, I’ve created videos to show you exactly how you can go about creating 

your PDF opt-in in Google Docs, or Pages (or Microsoft Word). I’ve also created a 

video showing you how you can add an audio download to your opt-in. The third 

video walks you through how to record your screen to create screencasts for your 

audience as well as how to embed the videos on your website. Finally, the last video  

in this module shows you a wordpress plugin that you could use to create a quiz to 

host on your website. ENJOY! 

TO SEE THE VIDEO SHOWING YOU HOW TO USE GOOGLE DOCS 

TO CREATE A DOWNLOADABLE PDF CLICK HERE. 

TO WATCH THE VIDEO SHOWING YOU HOW TO CREATE AN 

AUDIO DOWNLOAD FOR YOUR AUDIENCE USING YOUR IPHONE, 

CLICK HERE. 

TO WATCH THE VIDEO SHOWING YOU HOW TO RECORD YOUR 

SCREEN AND CREATE A VIDEO TUTORIAL, CLICK HERE. 

FINALLY — IF YOU’D LIKE TO TRY USING A QUIZ AS AN OPT-IN, 

CLICK THIS VIDEO TO WATCH WHAT WORDPRESS PLUGIN I 

RECOMMEND. 
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http://activateherawesome.com/how-to-use-google-docs-to-create-a-pdf-download/
http://activateherawesome.com/how-to-create-and-use-audio-downloads-for-your-opt-in/
http://activateherawesome.com/how-to-record-screencasts-and-embed-video-on-your-website/
http://activateherawesome.com/how-to-create-a-quiz-opt-in-on-your-wordpress-website/


Welcome to the last module in my Ultimate Guide to Creating the Opt-in that 

your Clients Crave. In module 5, I’ve got another video tutorial walking you 

through how you can set up, personalize, and add your opt-in to your Mailchimp 

account. 

You know the drill…just clickety-click-click on the image below to be taken to the 

video tutorial! Remember you can press pause and create your own Mailchimp 

account at the same time if your opt-in is ready to go! 
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http://activateherawesome.com/how-to-set-up-and-customize-your-opt-in-in-mailchimp/
http://activateherawesome.com/how-to-set-up-and-customize-your-opt-in-in-mailchimp/


PLEASE HELP ME SPREAD THE WORD! 

My greatest hope is that this guide has been and will continue to be of 

great value to you. I’d love to reach and support more women 

entrepreneurs. 

Anything you can do to help me raise awareness about this FREE guide would be 

greatly appreciated. 

It could be as easy as… 

SHARING A TWEET: 

Ready to create an opt-in YOUR clients crave?. http://bit.ly/UltimateOpt-InGuide 

Honest-to-goodness step by step video tutorials + worksheets to build your next 

opt-in. http://bit.ly/UltimateOpt-InGuide 

Learn how to create an engaging opt-in your clients are craving (step-by-step!) 

http://bit.ly/UltimateOpt-InGuide 

Finally create the opt-in that will help build YOUR list, start to finish via 

@thekristasmith http://bit.ly/UltimateOpt-InGuide 
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What if I fall? 

Oh, but my 

darling what if 

you fly? 

>> Erin Hanson

POSTING A LINK to this page http://bit.ly/UltimateOpt-InGuide 

on Facebook, Google +, or Pinterest with a note about what you 

loved about THE ULTIMATE GUIDE TO OPT-INS.. 

TAKING A SELFIE with your new opt-in that you created with this 

guide and posting it on Instagram with the hashtag 

#activateherawesome. In the comments you can include a note 

about what you love about it.  

SENDING ME A WRITTEN TESTIMONIAL that I can use on my 

website or in social media. Please include a link to your site and a 

headshot. You could also consider an audio or video testimonial if 

that’s more your thing. I’d love it if in your testimonial you’d share 

the impact using this guide had on you on your business. 

INVITING ME TO BE INTERVIEWED on your website (written, 

audio, or video) if your online community is primarily women 

entrepreneurs. 

xo, 

Krista 

<< :::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::: >>


